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Contact the Public Affairs Department
for information on the retail or
automotive industry.

News story ideas include:

buying or selling a car

online vehicle shopping
e women in the auto industry

e car service and maintenance

signs of flood or frame damage

For the latest CarMax news and press
releases, visit the CarMax Pressroom
at media.carmax.com.

CarMax Public Affairs
804.747.0422, x4197, x4029, or x4/73
804.935.4594

12800 Tuckahoe Creek Parkway
Richmond, Virginia 23238

To access financial information, visit the Investor
Relations page at: investor.carmax.com.
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The CarMax Story

At CarMax we always knew there had to be a better way to buy
a used car, one that gives customers what they want. We found
it — and changed the way America buys cars, especially used
ones. Here’s how: We make buying a used car easy.

You won't have to drive all over town to find the vehicle you want.
We make sure that every one of our CarMax stores has used cars
from over 30 top car brands — from Acura to Volvo.

With carmax.com®, you can find the car you want without
leaving home. Our nationwide inventory is at your fingertips, with
actual prices, multiple photos, and free vehicle history reports,
cusfomer reviews, safety and reliability ratings, and advanced
search capabilities for thousands of new and used cars.

We give you the price of the car up front so there’s no haggling.
Everyone gefs the same price and you don't spend hours
negotiating for it. And everyone gefs a quality car right from

the start.

CarMax Difference

Locations Foundation

Our technicians invest about 12 hours inspecting and
reconditioning every used car to meet our high quality standards.
We offer a 5-Day Money-Back Guarantee* and a Limited 30-Day
Warranty* (60-Day in CT) on every used car on the lot.

If you just want to sell your car, you can do that too. CarMax will
buy your car whether you buy one from us or not.

By giving our customers what they asked for, we've grown info a
FORTUNE® 500 company that sells more used cars than anyone
else in the country. By conducting our business in an ethical and
fransparent manner, we won the Better Business Bureau International
Torch Award for Marketplace Excellence. And by treating each
other with respect, CarMax was named to FORTUNE's “100 Best
Companies to Work For” list five years in a row. Today, we've
grown to 100 CarMax sfores in 46 markets since opening our first

store in 1993.

*See store for written defails.
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Corporate Profile

CarMax, Inc. [NYSE: KMX) is the nation’s largest retailer of used
cars. The Company, which pioneered the used car superstore
concept, opened is first store in Richmond, Va., in 1993.

As the CarMax concept was developed, market research revealed
that consumers wanted a carbuying experience similar to shopping
at other high-quality retailers: low, no-haggle pricing, confidence in
the quality of the product, a broad selection, and friendly custfomer
service.

In 2004, CarMax debuted on the FORTUNE® 500 list at No.
435. The Company ranked No. 311 in 2009. In 2009, CarMax
was named one of FORTUNE's “100 Best Companies fo VWork
For” for the fifth consecutive year. In addition, CarMax was ranked
by FORTUNE as one of the most admired companies in the
automotive retailing and services sectfor.

The Used Vehicle Market

e Stability—more stable than the new car market

® In calendar year 2008, there were more than 36 million used
cars sold, of which we estimate that approximately 16 million
were in the 1-to 6-year old category—representing CarMax's
farget market

* A non-commodity business—every vehicle is unique, no large
vendors

® CarMax’s competitive advantage —the ability to create standard
systems and processes

Our Operating Strategy

For the near term, CarMax is narrowing ifs focus on three key

strafegies fo benefit our three primary sfakeholders - Associates,

customers, and shareholders:

e Associate development - developing new training to better
connect with our customers

e Superior execution - enhancing carmax.com and improving
conversion and cusfomer satisfaction scores

® Waste reduction - controlling costs and improving profitability,
while ensuring quality

Our Locations
There are about 13,000 Associates in our stores, at our Home
Office in Richmond, Va., and at CarMax Auto Finance in
Atlanta, Ga.
¢ Home Office: 12800 Tuckahoe Creek Parkway,
Richmond, VA 23238
e CarMax Auto Finance: 225 Chastain Meadows Court,
Kennesaw, GA 30144
® 100 used car superstores and five Car Buying Centers
e Five new car franchises

Our Website: carmax.com®

e The site is CarMax’s No. 1, advertfising medium

® More than 70 percent of customers who purchased a vehicle
from CarMax visited our website first

o The site hosts more than 5 million visits from 1.9 million customers
each month

® More than 150 million consumers have visited carmax.com®
since i launched in August 1998
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Fiscal Year Ended February 28, 2009

N W A OO O N 0 0

Total sales were $6.97 billion for the 2009 fiscal year

CarMax reported net eamings of $59.2 million

Used-unit comparable store sales declined 16 percent

CarMax sold 356,549 refail vehicles, including 345,465 used cars

CarMax has now sold more than 2 million new and used vehicles

since 1993

Revenues
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CARMax The way car buying should be.
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